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AIMS — Baramati

Vision:

To develop multidimensional business leaders through the blend of value based, techno-

powered and skill intensive management education

Mission:

To inculcate life skills in students through proactive involvement of all stakeholders to lead

inthe dynamic business environment

Objectives: '

To provide world class technological and academic infrastructure to facilitate

intellectualtransactions and enhanced technology know how.

To establish the collaborations with national and international Corporates, NGO’s,

r
Academic lnstitutions and Government establishments for student grooming.
To develop business research acumen in students to cater real-time solutions.

To instil contemporary skills in students to lead the businesses with sustainability

approach

To inculcate universal values in students for social wellbeing.




Academic Policy 2022-2023

The Curricular Delivery is the mainstay of the institute's Academic and Administrative
process. Anekant Institute of Management Studies (AIMS) is a teaching institute affiliated to
Savitribai Phule Pune University, Pune and follows its legal framework for legitimizing its
academic and administrative processes,

Planning:

1. Institute plans for the academic committee meeting, scheduled before the start of the
session. The syllabus review, course allocation, workload allocation, course file content,
comprehensive concurrent evaluation plan, academic calendar. The important points related
to Programme Educational Objectives (PEOs), Programme Outcomes (POs), Programme
Specific Outcomes (PSOs), Course Outcomes (COs), comprises the points of discussion of
the meeting,

2. The main focus is on the preparation of teaching plans for the allotted courses. The
teaching plan contains methodology of teaching, detailing regular sessions and presentations
on reading materials, assignments and class tests,

3. Institute plan for an orientation program for newly admilted students at the start of the
actual academic session. The program helps students familiarize with institute academic
culture, administrative practices, syllabus review, Outcome Based Education (OBE) system,
curriculum plan, examination pattern, code of conduct, induslry requirement.

4. Planning for industrial Visits (local and out of state), expert talks, events and activities in
which experts from industry and academics participate in our curriculum delivery process to
bridge the gap between industry and academia.

5. Planning for allotment of mentors to students and development of Mentor-Mentee system
for student competency development and Guide allocation for Project internships, issucs in
academics, as well as administration, is practiced.

Implementation:

University has designed Choice Based Credit System (CBCS) and Grading System Outcome

Based Education pattern which Institute follows in its curriculum.

L. Institute follows a cateteria approach by providing Generic Core/Elective subjects cvery
semester. The students have the flexibility to choose any one specialization  from
specializations offered in the university syllabus. The students are well explained in the
orientation program about the specialization ofYered.

2.The delivery of course sessions carricd out as per time table. Faculty adopts the advanced
teaching methodology in delivery of course sessions, Faculty focuses on quality delivery and
encourages  student’s  active  padicipation in the entire curriculum,  curricular  and
extracurricular activities, This is reflected in the course files as evidence of institute teaching

pedagogy

Programme Structure

(SEM- I) Generic Core Subjccts

Total
Course code Subject CCE | ESE Marks
101 Managerial Accounting 50 50 100
102 Organizational Behaviour 50 50 100
| Economic Analysis for Business 50 50 100
108 Decisions
104 Business Research Methods 50 50 100
105 Basics of Marketing 50 50 100
L 106 Digital Business 50 50 100 |
University level Subjects
Course code Subject ESE | Total Marks
107 Management Fundamentals 50 50
108 Indian Economy 50 50
111 Legal aspects of Business 50 50
Subject Llectives
| Course code Subject | cCE | Total Marks
113 Verbal Communication Lab 50 50
115 Selling and Negotiation Lab 50 50
116 - MS Excel 50 50
Mandatory Skill Development Courses
. Internal Total
Course code Subject Asscssment | Marks
191 FHluman rights 25 52
192 Cyber sccurity 25




End Semester Evaluation (ESE) (50 M

L. The End Semester Eviluation (Summ
Subjeet Core (SC) and the Generic
theSavitribai Phule Pune Universipy.

arks):

.'[Ii\-L‘.Evulumion) for the Generic Core (GC)
Elective (GT - UL) course shall be conducted by

The ESE.shall have 5 questions each of 10 m
3. All questions shall be compulsory with intern
4. The broad structure of the [SE question pape:

Question - e
Number Cognitive abilities evaluated
Q1 |REMEMBERING
Q.2 | UNDERSTANDING
Q3 | APPLYING ]
Q4 | ANALYSING
Q.5 | EVALUATING & CREATING

arks.

al choice within the questions.
1 shall be as tollows:

Nature

| Answer any 2 out of 3 (5 marks cach)

_Answer any 5 out of 8 (é marks LE}

__| Answer 3 (a) or 3 (b) (10 marks)

| Answer 4 (u) or 4 (b (10 marks)

Ans&r 5 (a) or 5 (b) (10 marks)

Anekant Education Society’s
Anekant Institute of Management Studies (AIMS

Code of Conduct for Students

[AJATTENDANCE DISCIPLINE

1. Students are advised to read all notices posted on the Notice boars, Whatsapp group,
andInstitute website on a regular basis. Ignorance of the same will not be accepted as an
excuse.
2. A student must always have his or her I-card, which must be shown on request by
Instituteofficials.
3. Students are expected to groom with professi“onal ethics, hence “wearing uniform”
ondesigned days is must, since it gives greater decorum.
4. Students must attend lectures, practical, tutorials, unit tests, events and examinations, as
wellas keep their mentors up to date on their academic progress.
5. Students should be aware that they will be unable to appear for university exams if they
failto satisfy the Institute authorities on any of the following grounds.

a) At least 75% attendance at lectures and practical.

b) At least 75% attendance at extension activity work as scheduled.

¢) Attendance and performance in Institute exams/tutorials.

d) Behaviour and adherence to Institute rules and regulations.

¢) Complying with the instructions of teacher’s staff and other Institute officials.

f) Paying Institute fees as directed.
6. Students should be aware that smoking, tobacco chewing, spitting and other
forms oftobacco use is strictly prohibited on Institute campus.
7. Cell Phones or mobile phones must be turned off in the campus, classrooms,
library orduring academic activities.

[B] DISCIPLINE RULES

I. Students must maintain strict discipline on Institute campus and must not disrupt the
Institute/ teaching & administration in any way.

2. Students must take proper care ol the Institute’s property and assist in keeping the
campus clean, neal and tidy.

3. Any damage will be considered a series breach of discipline, and the cost of the
damage(s) will be recovered from the students.

4. No student society or association shall be formed and no person shall be invited to attend
or address any meeting without the prior permission of the Director.

5. Students must attend their leclures, practical, tutorials and tests on a regular and punctual
basis. However, if a student wishes to remain absent for any legitimale reason(s), prior
permission from the Mentor and Director or Academic Coordinator must be obtained.
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6. Students should not tolerate and sit in classrooms, laboratories, verandas, stairs cycle
standsand play areas that may cause disruption to ongoing periods/classes.

7. If there are no lectures or practical, they should go to the library or do peer learning
silently in classroom.

g, Social gathering and similar programs/functions that are likely to disrup! the academic
atmosphere on campus are not permitted. ‘

9. Anyone found engaging in ragging, whether inside or out the Institute grounds will be
expelled immediately.

10. Various scholarships, such as the Government of India National Scholarship are
awarded by state governments such as B.C., the Rajashri Chhatrapati Shahu Maharaj
scholarship is available to deserving Institute students who meet government requirements.
These terms and conditions will be posted on the Institute notice board.

11. The fiee ships, other fee concessions and so on, is conditional on good behaviour,
regular attendance, and satisfaétory progress. If these conditions are not met the student’s
BC free ship will be forfeited and he or she will be responsible for paying of his own
[nstitute fees.

|C] PARKING

Students have separate parking for two wheelers and cars. Students should park in the
desipnedrestricted parking area. We encournge students for cai pool. Students should park
their vehiclesat their own risk, and no Institute authority is liable [or any theft or d:m'mge to
their vehicles. The parking lot is open 7:00 a.m. to 7:00 p.m., except on Sundays and
Institute holidays.

(D] SEXUAL HARASSMENT AND VIOLENCE AGAINST WOMEN

The Institute has a Sexual Assault and Harassment Policy that prohibils all forms of sexual
misconduct based on gender exploitation, assault, indecent exposure, bullying, physical
assault or discrimination. The Institute strives to maintain a posilive and committed
environment for the protection of human values such as gender equalily, freedom and
nonviolence. If any discrimination is discovered on the basis of sexual assault and
harassment circumstances, women violence will be legally enforced for punishment and
expelled from Institute.

[E] UNAUTHORIZED ACCESS OR ENTRY

Unauthorized entry into any cnclosed Institute building or area, including Gymkhana
facilities, study rooms or offices is prohibited, is even if the door is unlocked. Without
authorization, climbing on any Institute building or Institute-owned structure or:being
present on building roofs, is prohibited. Tempering with Instilute building locks,
unauthorized possession or usc of Institute keys, key alteration or duplication are all
prohibited by Institute policy. Any evidence of this or similar activitics will result in (ine dr
additional disciplinary actions by the Institute.

— - —

1 3
(F] ILLEGAL USE OF INSTITUTE FACILITIES OR SERVICES

ir
Unauthorized use of Institute facilities including but not limited to Institute building,
space, and grounds, Institute documents and records, Institute furniture, equipment and
materials and so on, is violation of Institute policy. The use of Institute slationary,
computers or other materials or anything related to this, can be used as long as proper
records are kept as official rules.

[G] WEAPONS, FIREWORKS AND DANGEROUS APPLINCES

A weapon or firearm may not be possessed or used by a student on Institute property or on
campus. Firearms, which include rifles, shotguns, handguns, air guns, gas powered guns or
handholding equipment, swords, knives, acid, or any fire-instigating materials are
strictlyprohibited on Institute campuses.

[H| FRAUDULENT REPRESETATION

Any Institute student who provides false information or makes a mispresentation to any
Institute office is prohibited. Unauthorized Institute logos, certificates or records as well as
paper or electronic mails are also prohibited.

[1] THEFT AND DEVASTATION

Theft, internal or unintentional damage to personal or Institute property and possession of
stolen property are all prohibited. Restitution will be assessed against the appropriate
student(s)and may result in Institute disciplinary action. If damage occurs in a common
room or by a group of students for which no one accepts responsibility, restitution may be
divided equally among all students present. If students do not comply by the end of the
semester, administrative fees will be assessed.

K] SQUAD AND EXAMINATION

As part of the Institute curriculum, all students must be present for inter and university
examinations on time. The examination schedule and seating arrangements are displayed
on the notice board. The institute has a squad for the prohibition and control of copy cases,
as wellas the maintenance of transparency in the examination system. Students are strictly
prohibited from carrying any study materials, mobile phones or other copy material as well
as prompting or discussing with others in the examination hall. [fa student is found to be
involved in such activities, the case is copied and proceedings of the university and Institute
are initiated.




[L] GYMKHANA AND SPORTS

There are separate fitness rooms for men and women, The Institute has badminton, table
tennisand basketball courts, current students can use the gymnasium, Gyms are completely

equipped.To use the Institute’s sports facilities, students must follow the rules established
by the Institute.

[M] LIBRARY

1. All library users must register in In/Out register module available with the software in
the computer at the entry of the Library, While enteting the stake section of the library, user
should leave his/her personal belonging such as bags, personal books etc. at the reading
room. Loose papers and notebooks may however be taken into the library.

2. All t‘he users will be enter in the library with their Identity Card. The readers shall keep
silence within the library premises. Use of cellular phones or other audio/video device is
strictly prohibited in the library premises. If readers wish to keep them while using the
library, they must be switched off or in silent mode.

3. Smoking, eating, drinking slecping and talking loudly are strictly prohibited in the
library, Keep the library premises lidy.

4. Reference Books/Magazines are strictly prohibited outside the library. The member
would satisfy himself/herself before leaving the issue counter as to whether the book is in
good condition or not otherwise, he may be held responsible. ;

5. Books/ Documents taken out of shelves by uses is not encouraged as the documents may
getmisplaced.

6. Do not spend more than half an hour to locate the documents. If you experience any
difficulty in locating the required material, please contact the Library Staff/Librarian.

7. Readers should not mark, underline, write or tear pages or otherwise damage the library
documents including books/mugazines/journals ctc. Students are advised not 1o issue Books

to others on their names. Library reserves the right to call back any issued book/item at any
time. ‘

8. Violation of library rules or misconduct by a member may invite discontinuation of the
library privileges. The librurian, with the approval ol the competent authority reserves the
rightto add, delete or mudify any of these rules as and when required.

Dr. D. P. More

Dr. M. A. Lahon
Academic Coordinator

Director

Anekant Education Society's
Anekant Institute of Management Studies, Baramati

Approved by DTE, Gov. of Maharashtra, AICTE & Affiliated to SPPU

Academic Calendar-SEM-I & I1I (A. Y. 2022-23)
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Anekant Education Soviety's

Anekant Institute of Management Studies (AIMS), Baramati
Time Table: Semester —I Core & Elective Courses (A.Y. 2022-2023)
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Course | Generic Core | Nameof | | Coursc | Generic Elcctive | Name of
|_Code | (GC)Course | TFaculty Code Course Faculty
101 | Managerial f;g]fmi §. T Ig/lﬂr?gemet": Dr. M. A.
GC_O] A tin -MA N “undamentals L hOl‘i (MAL)
ceounting (SS)) uLor | o a
p—— Dr.S.S. , STV
102 Organizational Badave 108 GE- | Indian Economy | Dr. T. V.
GC-02 | Behavior-OB UL-02 (IE) Chavan (TVC)
(SSB)
Economics DU S
103 Analysis for Kollimath 111 GE- | Legal Aspects of | Dr. A. Y.
GC-03 | Business (USK) UL-02 Business (LAB) Dikshit (AYD)
Decisions-EABD
. Dr.D. P, Verbal Mrs. Sakina
(13(?-04 &ii?:;:.gﬁsf/fmh More IIII?O?E " | Communication | Baramatiwala
(DPM) Lab (VCL) (SB)
. . S. S. . U. S.
105 | Basics of FIONSES 1I6GE- | Managing Bla
GC-05 | Marketing-BM Khatri 1L-04 ] Kollimath
- arketing- (SSK) - Innovation (USK)
106 | Digital Business | O" " V" 115 GE- ;‘2‘:(:‘1%1‘5‘0[1 Ly | PrOESS.
- B N i O ¢ Khatri (SSK
GC-06 | (DB) (PVY) 1L-03 (SNL) hattd ( )
191 Human Rights 1T | Prof. 8. 8.
_— B (HR D) | Jadhav (88])
192 Cyber Security i1 | Dr. P. V. Yadav
(CS ) (PVY)

(a) Anekant Education Society’s
ANEKANT INSTITUTE OF MANAGEMNET STUDIES (AIMS)
Baramati, Pune
MBA Sem. I(Batch of 2022-24)

Lesson Plan

-
g MY By

Course Title Managernial Accounting Course Code 101
Name of Faculty Prof, Sachin S. Jadhav Type of Course Generic
Core
Credits 03 LTP 2:1:1 B
Teaching PPTS’F%;;ZE““’ Session 35+10 = 45
Pedagogy Classroom, T-P-S Allotment

I
Lvaluation Method: CCE

Lemer Level Assessment and Activities for 20% Slow and 20% Advanced Learer shall be
implemented like Remedial Classes, Counselling for Slow Learner and Case study, Literature
Review for Advance Learners Shall be implemented.

Sr. No. Particulars | Weightage Purpose

CCE 01 | Assignments 10 To review understanding level after each course unit

CCE 02 Case Study 10 To improve the ability of analysing a situation

Group

10 To link Management concepts with present market
Projects !

CCE 03 E
scenario

Internal

10 To check overall understanding of subject for
Lxam

i conducting remedial sessions

Industry

CCE 05 Interface

10 To make students to think as an Entrepreneur

POs Program Qutcomes

A contident person who has a strong sense of right and wrong, is adaptable and resilient,
knows himself, is disceming in judgment, thinks independently and critically, and
communicates effectively;

PO1

A self-directed learner who takes responsibility for his own leaming, who questions,

e reflects and perseveres in the pursuit of lewming;

—

An active contributor who is able to work effectively in teams, exercises miliative, takes

PO3 : e ; : .
calculated risks, is innovalive and strives for excellence; i,

A concerned cilizen, who is rooted to India, has a strong vivic consciousness, is informed,

i and takes an active role in bettering the lives of others around him.

Shall be able (o follow and contribute to the developments in their own field, within

POS | T 5. o . . N o G e
realistic constraints such as economic, social, ethical, environmental and sustainability.




Program Specific Outcomes

PSOFMI Graduates of the MBA program with Finance specialization will successfully integrate

financial aspects of management theories with the business and its policies.

S OFMZ_ Graduates of the MBA program with Finance ﬁ|}L1;iI\].i?Jl1i01l will successfully integrate

financial aspeels of mianagement models and frameworks with the real world praclices

Graduates of the MBA program with Finance specialization will lead to provide

PSOFM3 | management solutions to real world business and issues in management decisions in a

dynamic and complex world.

Course Outcomes: On successful completion of the course the learner will be able to:

CO# | Cognitive Abilitics Course
QOutcomes
DESCRIBE the basic concepts related to Accounting, Financial Statements,
€Ol ITEXEREERING Cost Accounting, Marginal Costing, Budgetary Control and Standard
Costing
CO02 | UNDERSTANDIN| EXPLAIN in detail, all the theoretical concepts taught through the syllabus.
G
CO03 APPLYING PERFORM all the necessary calculations through the relevant numerical
s problems.
ANALYSE the situation and decide the key financial as well as non-financial
Co 04 ANALYSING elements involved in the situation.
CO 05 EVALUATING | EVALUATE the financial impact of the decisions.

Month Su"'lll’t L:T:P | CO Per Session Topics to be covered
Basic Concepts: FForms of Business Organization. Meaning and
| 1" | Importance of Accounting in Busi
portance of Accounting in Business
1.2 L 01 Organization, Basic concepts and terms used in accounting, Capital &
Revenue Expenditure, Capital & Revenue Receipts,
1.3 L 0 Users of Accounting Information. Accounting Concepts and
Conventions,
2022 1.4 P ol Fundamenta! Accounting Equati
Nov. . g Equation
1.5 P 01 Journal
P 01 Ledger and Trial Balance.
1.6 T 02 Assignments (Learning Level Assessment)
30 02 Assignments (Learning Level Assessment)
21 L 0l Financ?al Stntemeqts: Meaning of Financial Statements, Importance
and Objectives of Financial Statements.
L 01 Preparation of Final Accounts of sole proprietary firm.
— L 02 Preparation of Final Accounts of sole proprietary firm.
P 03 Ple-[ianﬁion of Final Accounts of sole proprietary firm.
Ly P 03 Preparation of Final Accounts of sole proprietary firm.
P 03 Preparation of Final Accounts of sale proprietary firm.
P 03 Preparation of Final Accounts of sole proprietary firm,
T | 02 Assignments
T 02 Assignments
2022 Cost Accounting: Basic concepts of cost accounting, objectives of Cost
Dec. | 3.1 I5 0} Accounting
_— ne i —_—
3.2 L 01 Classification and analysis of costs
33 1 01 Relevant and irrclevant costs, differential costs, sunk costs
L 02 Preparation of Cost sheet.
P 03 Preparation of Cost sheet.
| P 03 Preparation of Cost sheet.
3.4 P 03 Preparation ol Cost sheet,
P 03 Preparation of Cost sheet.
T 02 Assignments
T 02 o Assignments
L 01 Short Term Business Decision chllniqugs — Marginal Costing:
| Meaning, Principles, Advanlages and Limitations
L 04 Cost Vo[ume Profit (CVP) Analysis: Contribution, P/V Ratio,Break-
| 4. Even Point (BEP) - S
Jan, T 04 Examples
| P 04 Examples B
r 04 | Examples
42 L 0S5 Short Term Business Decisions—Product Mix Decisions, Example
| * P 05 Make or Buy (Oulsourcing) Decisions, Example




P 05 | Acceptor Reject Special Order Diccisions, Example Comprehensive Concurrent Evaluation Plan (CCE Plan)
| P | 05 | Shutting Down Decisions, Example -
i 02 Assighments COL01 CCE 02 [cer 03| cor 04| cceos
L 01 Functional Buggets-Rnw Material Purchase & ProcurementBudget ; | ; * A A ALY
P 02 Cash Budget and Flexible Budgel. ~ o . ; 7 T l
5.1 Exercising Control — Budgetary Countrol & Standard Costin? Cos Asiiganiant C_ﬂ'gu -.Gr_ol_._lp. {Intecnal I_mlu!t_i‘j’
L 04 Budgetary Control: Meaning of Budget and Budgeting, Importance, SRR Study | Profect || Exam | Enterface
Advantages and Disadvantages - _ | {5 :
Standard Costing: Meaning, Importance, Adwvimtages and 50 20 T S0 AT
L 05 Disadviilages, Marks | Marks | Marks | Marks | Marks |
CostVariance Analysis. Materlal Vﬂriilllcu:li'- Material Flost .\"’J:rll!n.':c. 1. Rt-mem'bcring 10 R : 10 20 7
P 05 Material Rate Variance, Material Usage Variance,Material Mix Variance S W
and Material Yield Variance, | 2. Understanding 10 ; . 10 s 20 7
52 T 05 Examples V= :
Labour Variances —Labour Cost Variance, Labour Rate Variance,Labour 3_',-}\_!_!_&[3{5[__!]__[;{ 10 10 - 10 - 30 I
P 05 Efficiency Variance, Labour Mix Variance, Labour Idle Time Variance - }
and Labour Yield Variance, | A Exaluating 10 10 10 - 30 11
T Asslgnment S Appling | 10 10 10 10 40 14
Prof. Sachin S. Jadhav Total Sessions: 35 + 10 =45 =he

Targets are set for each CO of a course individually (set the targets on the basis predicting
present student performance or previous experience by teacher/ committee or any method if
possible).

CO-PO ARTICULATION MATRIX

Course Outcomes Lesson Distribution

—_— = : CO Target (Class Average)
q actice
O(ilotlcl(::rfe POs Cognitive Level Le(cltl)lre T“(tf[),;nl Pr'(lm Total| O/ cor _ 55%
CO2 55%
COl1 PO1, PSOFM | REMEMBERING 07 0 03 10 22 CO3 55%
CO4 55%
C02 PO2,PSO FM 2 | UNDERSTANDING 04 07 00 11 24 COs 55%
C03 POS,PSOFM3 APPLYING 00 0 08 08 18
Cod PO3, PSOFM3 ANALYZING 03 ol 03 07 16 Learning Resources: As mentioned in SPPU syllabus copy
1 Text Books 1, Management Accounting, Khan and Jain, Tata McGraw Hill
= EED PSOFM3_ EYALUATING 12 - L o 20 2. Fundamentals of Management Accounting, H. V.Jhamb
Total Hours of instruction 16 10 19 45 | 100 3. Managerial Accounting, Dr, Mahesh Abale and Dr. ShriprakashSoni
Course — PO matrix 4. Management Accounting, Dr, Mahesh Kulkarni
849 of 37 (46%,) sessions are devoted to POS Course Level 3 2 | Reference Books I. Financial Cost and Management Accounlting, P.Periasamy
2. Financial Accounting for Management, ShankarnarayananRamanath,
Strength of mapping is defined at threc levels: Slight or Low (level 1), Moderate or Medium 3. Accounting For Munagement, S. N. Maheshwari
(level2) and Substantial or high (level 3) 4. Management Accounting, MadhuVij
A simple method -number of hours devoted to the COs which addiess the given 5. Pundamentals of Management Accounting, 11 V.Jhamb
PO.IT> 40% then PO is Level 3 6. (iost ul}d Manugcn.lenl Accounting, M. N Arora : o
I£25 to 40% then PO is Level 2 7. Financial Accounting |.'0I' Managers, Sanjay ‘Dhmua, Pearson Publications
. i 8. Management Accounting, Mr. Anthony Atkinson, Robert Kaplan, Pearson
IS to 25% then PO is Level | 9. Accounting For Management, JawarharLal
If not-addressed< 5% then PO is considered 10. Accounting. S - o
. Accounting, ShuklaGrewal
— I'1. Management Accounting, Ravi Kishore
Course “— - . . POs and PSOs 12, Accounting for Managers, Dearden and Bhattacharya
Code ot A LT:P || Creditslf COs POl | PO2 | PO3 | PO4 | POS | PSO 3 Supplementary Management Accounling - Mr. Ravi Kishore
Col | ! Reading Material Accounting lor Managers — Dearden and Bhattacharya
0] Managerial - ; _5_8__24 | = ; i 4 Woebsites Institute of Cost Accountants, Institute of Chartered Accountants
Accounting Co4 ! 3 5 | Journals Indian Journal of Finance - -
- COs ) 3 Prof. Sachin S. Jadhav sachin. j@aimsbaramati.org +919423974813
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Anckant Education Society’s
ANEKANT INSTITUTE OF MANAGEMNET STUDIES (AIMS)
Baramati, Pune
MBA Sem. I (AY
2022-23)

Lesson Plan

Course Title

Organizational Behaviour Course Code 102

Name of Faculty

Dr.. Shriram S. Badave Type of Course Generic Core

Credits 03 _ LTP 2:1:1

Teaching Pedagogy

PPTs, Case Based, Flipped

Classroom, T-P-S Session Allotment 45

integrity

PO10 Life Long Learning — Ability (o operate independently in new environment, acquire new

knowledge and skills and assimilate them info the internitlized kndiledpe and skills

Program Specific Outcomes

Business knowhow: MBA student will be competent to emerge as entrepreneur through

PSOI industry exposure with business knowhow

Situational Analysis: MBA Student will be seasoned intrapreneur to analyse and handle '

PSO2 volatile situations
Evaluation Method: CCE e
Lerner Level Assessment and Activities for 20% Slow and 20% Advanced Learner shall be
implemented like Remedial Classes, Counselling for Slow Learmer and Case study, Literature PSO3 Management Insights: MBA Student will be able to face real world challenges through
Review for Advance Learners Shall be implemented. managerial skills and analytical tools.

Sr. No. Particulars | Weightage Purpose

CCE 01 | Assignments 25 To review understanding level after each course unit

CCE 02 Case Study 25 To improve the ability of analysing a situation B Course Outcomes: On successful completion of the course the learner will be able to:

CCE 03 Role play 25 To check overall practieal knowledge of subject. CO# | Cognitive Abilities Course Qutcomes

DESCRIBE the major theories, concepts, terms, models, frameworks
CO 01 | REMEMBERING . N ARy ",
POs Program Qutcomes and research findings in the field of organizational behavior.
Genceric and Domain Knowledge - Ability to articulate, illustrate, analyse, synthesize and apply : — ———— —_—

POI1 | the knowledge of principles and frameworks of management and allied domains to the solutions of CO 02 | UNDERSTANDING EX_PLAI.N the }mp]lCallOﬂS of organizational behavior from Fhe‘
realsworld coimplex business issues parspectives of employees, managers, leaders and the orpanization,
Problem Solving & Innovation - Ability to Identify, formulate and provide innovative solution CO 03 APPLYING MAKE USE OF the "l"heo_rles, Mlovdels, Pnlncul)les and Frameworks of

PO2 | frameworks to real world complex business and social problems by systematically applying 01_‘_1;&11[2!1[1011;1[ behaviour in Sl?ﬂ-‘illh‘ organizitional seltings,
modern gquantitative and qualitative problem solving tools and techuiques DECONSTRUCT the role of individual, groups, managers and leadors

PO3 Crltical Thinking - Ability to conduct investigation of multidimensional business problems using CO 04 ANALYSING in influencing how people behave and in influencing organizational
research based know ledge nnd research methods to arrive at dnta driven decisions 3 culture at large,

Effective Communication - Ability to effectively communicate in cross-cultural settings, in FORMULATE approaches to reorient individual, team managerial and

PO4 technology medinted environments, c:q.:euinliy in the Imsil.mmc'comexlland' with society at laige €O 05 EVALUATING Leadership behaviour in order to achieve organizational goals.

-~ Lcadgrslh‘ip :}n: Te?m Wor(:(I;3 l(}b‘nllny to] collabgrnt: in an I(l)rgam'z.atxonal (;onftexrt and agrossl CO 06 CREATING ELABORATE UPON the challenges in shaping orgunizational
organizationa oundaries an a emsclves and others in the achievement of o Banizationa I N . - b e n ¥ . .
onls and oplimize outcomes for all stakeholders _ | behaviour, orgunizational culture and organizational change,

Global Orientation and Cross-Cultural Appreciation: Ahilily to approach any relevant business -

POG | issues from a global perspective and exhibil an appreciation of Cross Cultural aspects of business 202232- Sub- LT:e | co R .
and management Vool unit iT: Per Session Topics to be covered
Entreprencurship - Abilily to identify entrepreneurial opportunities and leverage managerial & - - — - - - -

PO7 | leadership skills for founding, leading & managing start-ups as well as professionalizing and Nov. | L | l‘un(liumcnt,lls 0T OB: Evolution of management thought . five functions
growing family businesses | of mitagement : : :

Environment and Sustainability - Abilily to demonstrate knowledge of and need for sustainable 12 L | Del.lml.lo.n. scope and importance of OB, Relationship between OB and

POB | development and assess the impact of managerial decisions and business priorities on the societal, the individual
cconomic and environmental aspects __ — — - - — - -
Social Responsiveness and Ethics - Ability (o exhibit a broad apprecialion of the ethical and 1.3 L 2 J-;vnjuulnu Of_ OB‘, Mo'dc'ls 9r OB_ (Aulocr.’lllc, Custodial, Supportive,

POY | value underpinnings of managerial choices in a political, cross-cultiizil, globalized, digitized, | Colleginl & SOBC), Limitations of O

saeia-economic cnvironment and distinguish between ethical and unethical belinvinrs & act wilh




i [ 3 Case study stress — Balancing work and Life, Workplace spirituality.
L4 L 1 Values, Attitudes and Emotions: Introduction, Values, Attitudes, Pl 6 Group exercise on stress Managenment
' Definition and Concepl of Emotions L 2 Organ.iza.tional Change: Meaning, definition & Nature of
15 L 2 Emotional Intelligence - Fundamentals of Emotional Intelligence, The Organizational Change
Emotional Compatence Framework, Benefits of Emotional Intelligence 5 5 Types of Organizational change
T 2 Assignment L 5 Forces that acts as stimulants to change
Personality & Atfitude: Definition Personality, importance of 5.2 Kurt Lewin’s- Three step model, How to overcome the Resistance to
L | personality in Performance, The Myers-Briggs Type Indicator and The L 3 Change
1.6 Big Five personality mode - — - i
P 5 Practical of identifying personality traits L 4 Ié/lref::iclzs ?’f Implementing Organizational Change, Developing a learning
Johari Window , Transaction Analysis , Definition Attitude Importance L Alon
L 2 of attitude in an organization, Right Attitude, Components of attitude, T 3 Case Study on change management
Relationship between behaviour and attitude T 3 Case study on stress management
P 3 Practical of identifying Big Five traits of personality P 6 Group exercise on change management
2.1 T 4 Case study on personality o
1 Perception: Meaning and concept of perception, Factors influencing ==
perception, Selective perception
22 L ’ Aliribution theory, Perceptual process, Social perception (stereotyping Dr. S.S, Badave Total Sessions: 45
and halo effect).
23 Motivation: Definition &Concept of Motive & Motivation, The Content CO-PO ARTICULATION MATRIX
L 1 Theories of Motivation (Maslow’s Need Hierarchy & Herzberg’s Two
Factor model Theory), r Course Owoteomes Lesson Distribution
Course . Lecture | Tutorial | Practical
L ) The Process Theories (Vioom’s expectancy Theory & Porter Lawler Outcome POs Cognitive Level (L) (T) ) Total | %
2.4 model), Contemporary Theories- Equity Theory of Work Maotivation =
Dec T 2 Assignment Col1 PO1, PSO 1 REMEMBERING 6 0 0 06 14
T k) Case study on motivation
1] L 2 Group and Tcﬂn.\ Dynamics : The Meaning of Group & Group behavior L Co2 POI1, PSO | UNDERSTANDING 12 02 0 14 34
& Gro.up Dynamics, Types of Groups : C03 PO3, PSO 2 APPLYING 04 3 0 09 2
2 The Five -Stage Model of Group Development Team Effectiveness & o4
32 L Team Building P02, PSO2 ANALYZING 01 01 0 02 | 6
13 2 Leadership: Introduction, Managers V/s Leaders, Overview of - €05 PO8, PSO 3 EVALUATING 2 1 1 04 | 10
L Leadership- Traits and Types CO6 PO10, PSO 3 CREATING 0 0 06 06 | 14
Total Hours of instruction 25 09 07 41 | 100
L 2 Theories of Leadership.- Trait and Behavioural Theories
b 3 ! Role play Strength of mapping is defined at three levels: Slight or Low (level 1), Moderate or Medium
- level2) and S i i 5
4. 2 Conflict Management — Definition and Meaning, Sources of Conflict, | (A A ) and Substantial Or‘ lllgll (level 3) ' .
L Types of Conflict simple method -number of hours devoted to the COs which address the given
& | i 0, i ave
L 2 Conflict Management Approachies. | ﬁ%’“ > 300/0 then P)O l,s Level 3
I 3 _Case study on conflict management ”,55 lOZSOOA)lthen)l O is Level 2
2 Organizational Culture: Meaning and Nature of Organization Culture - ) to 25% then PO is Level | . .
42 L Origin of Organization Culture ) Il not-addressed< 5% then PO is considered
- o Functions of Organization Culture, Types of Cullure, Crealing and LB c N Lete U, . ] I0s PSO
L 3 Maintaining Organization Culture ; ngc ourse Name p |Credits| COs Pl s lals 7L 21" 0l 2|
Jan L 3 Managing Culturat Diversity: 102 Olrg“'l‘i'm!io“ﬂ 2101 3 (i()l | 1
5.1 I 5 Asyignment L Chavioun I o0 Jcoz]2 4 | 2 B
L 3 Stress at workplace: Work Stressors - Prevention and Management of




CO3 1l

'co4 1

CO5 1

CO6

Anekant Education Society’s
ANEKANT INSTITUTE OF MANAGEMENT STUDIES (AIMS)

Comprehensive Concurrent Evaluation Plan (CCE Plan)

Roleplay |
25 Marks
i)
Bl
10 20
18] 20
5 5

Targets are set for each CO of a course individually (set the targets on the basis predicting present

student performance or previous experience by teacher/ committee or any method if possible).

CO Target (Class Average %)
CO1 60

CO2 60
CO3 60 ]
CO4 60

COS5 60

Learning Resources: As mentioned in SPPU syllabus copy

1| Text Books
1. Organizational Behaviour, Robins

2. Organizational Behaviour, Nelson & Quick

3. Organizational Behaviour, Fred Luthans

4. Organizational Behaviour, Stephen Robins, Timothy Judge, Neharika
Vohra

5. Organizational Behaviour, M N Mishra

6. Organizational Behaviour, K Ashwathappa

Human Resource Management, Nkomo, CENGAGE LeamingSemester [

Lesson Plan OBE

2022-23MBA
(Semester - 1)
Course Title Economic Analysis for Course Code | 103
Business Decisions
| Name of Faculty | Dr. U.S. KOLLIMATH Type of 1 Generio Core
Course
Credits 3 LTP 2:1:1
Methodology of | Lectures, Presentations, Session 1 Hour a Session
Teaching Activity Allotment 4 Session Per Week

Teaching Pedagogy
The teaehing emphasis will be on the hours put in by the learner and not the workload of
teacher. Each unit of the cotirse/ subject can be visualized as a combination of 3 components
viz.
Leeture (L) + Tutorials (T) + Practice (Practical / project Work) fe. LTP Pattern,
The effort of Tearer may be considered o in two ways as hours netually spend (In class toom,
practical, field work, etc.) and notional hours ( In self study, library, peer interaction, tuse
study, writing journal, assignments, projects, ete.)
Weekly LTP will be 2:1:1 for half credit subject.
Evaluation Method: CCE
Lemer Level Assessment and Activities Tor 20% Slow and 20% Advanced Learner shall be
implemented like Remedial Classes, Counselling for Slow Learner and Case stucly, Literature
Review for Advance Learners Shall be implemented.
Individual as well as group assessment is planned.
For Experiential Learning method website visit and Field visit is planned,
Student Evaluation shall be done as per University of Pune Rules.
Assignments, Presentations & Case studies shall be evaluated by peer teacher and Alumni as
perthe CCE Formats.
Intemmal Examinations shall be evaluated as per the evaluation guidelines of University
andmoderations shall be done from peer teachers,

POs Program Outcomes

2 | Reference 1. Understanding OB, Uday Pareek .
Books 2. Change & Knowledge Management, Janakiram, Ravindra and Shubha
Murlidhar

A confident person who has a strong sense of right and wrong, is adaptuble and
POl | resilient, knows himself, is discerning in judgment, thinks independently and
critically, and communicates effectively;

Dr. Shriram S. Badave

PO2 A self-directed lepmoer who lz|kcmspu_nm bility for his own lcnimng, who questions,
retlects and perseveres in the pursuit of learning;

Amwe Knlr'i'butor who 15 able to work uﬂ'—cut{ w:T'ih_leaEexerc_ises iinc‘—
takes calculated risks, is innovative and strives for excellence; and,

PO3

PO4 A concerned citizen who 1s rooted to India, has a strong civic CONSCIONSNLSS, 15

informed, and (akes an active role in bettering the lives of others around him,




Shall be able to follow and contribute to the developments in their own field, within
realistic constraints such as economic, social, ethical, environmental and
sustainability.

Program Specific Outcomes

PSO1

Business knowhow: MBA student will be competent to emerge as entrepreneur
through industry exposure with business knowhow.

PSO 2

Situational Analysis: MBA Student will be seasoned intrapreneur to analyze and
handle volatile situations

PSO 3

Management Insights: MBA Student will be able to face real world challenges
through managerial skills and analytical tools.

Course Outcomes: On successful completion of the course the learner will be able

to
COo# Cognitive Abilities | Course Outcomes
CO103 GC.1 REMEMBERING DEFINE the key terms in economics
CO103 GC.2 UNDERSTANDING | EXPLAIN the reasons for existence of firms and their decision
munling goals.
CO103 GC..3 APPLYING MAKE USE OF the basic concepls of Demand, Supply, Demand
Forecasting,
Equilibrium and their determinants,
CO103 GC.4 ANALYSING AMALYSE cost function and the differenico between shorl-run and
long-run
cost function and establish the REATIONSHIP between production
function and
cost function,
CO103 GC..5 EVALUATING EXAMINE the effect o non-price faclors on products and services
of monopotistic
and ofigopoly frms.
C0103 GC..6 CREATING DESIGN coumpetition strategies, including costing, pricing, product
differentintion,
and market environment according to the natures of products, the
market
structures and Business Cyeles.
Lesson Plan
Month Sub | L: | CO Particular No. of
Unit | T: Sessions
P allotted
Nov 2022 1.1 L | Conceplt of Economy, Economics, Mictoeconomics, 1
: Macroeconomics
Unit 1_2 L 3 | Nawre and $cope of Managerial Geonomics, |
No.1 1.3 P 2 | Munagerial Economics and decision-making. 1
1.4 L. 3 Concept of Firm, Market, Objectives ol 1
. Firm: Profit Maximization Mode!
L 3 Economist Theary ol the Firm, Cyert and March’s Belwiar
[.5 Theory, Marris' Growlh |
Maximisation Model
Dec2022 1.6 L 2 Baumol's  Static  and  Dynamic  Models, Willinmson's 1
| Managedial Discrelionary Theury
Unit 1 4 | Assignment |
No.2 2.1 L 4 Utility ininlvsis, Measurement of ulilily? Law of diminishing 1 |
| miarginal utility, Indifference curve. Canstner's equilibrinn

— L 5 Budget line and Consumer surplus. Demand - Concept of _|
22 Demand, Types of Demand, Delerminants of Demand, Law of 1
g Demand, Elasticity of Demand, Exceptions to Law of
Demand..
23 L 4 Uses of the concept of elasticity Forecasting: Introduction,
Meaning and Forecasting, Level of Demand 1
Forecasting, Criteria for Good Demand Forecasting, Methods
of Demand Forecasting
T 3| Assignment 1
2.4 L 4 Demand Forecasting for a New Products 1
B 3 Meaning of Supply and Law of Supply, Exceptions to the Law
3.1 of 1
__ Supply, Changes or Shifts in Supply
32 P 3 Elasticity of supply, Factors Determining Elasticity of Supply. 1
' Praclical Importance -
33 L Market Equilibrium and Changes in Market Equilibrium 1
3.4 P 3 Production Analysis lntroduction, Meaning of Production and 1
: Production Function, Cost of Production.
T | Cost Analysis: Private costs and Social Costs, Accounting
1.5 Costs and Economic |
: costs, Shott run and Long Run costs, Economies of scale,
Cost-Output Relationship - Cost Funclion
L 4 Revenue: Meaning and Types, Relationship between
Jan2022 __3‘1 Revenues and Price Elasticily of Demand y
“Unit 32 L 4 | Pricing Policies, Objectives of Pricing Policies 1
No.4 33 L 2 | Market and Market Structure 1
L 2 Price-Output 1
3.4. Delermination
1.5 L 3 Price-Output 1
Unit 5 i Determination
I 3.6 L 4 Price-Output . 1
’ Delermination
37 i 4 Discriminalion under Monopoly, Bilateral Monopoly, 1
: Monopolistic Competition, Oligopoly. Collusive Oligopoly
3.8 L 4 Consumplion Funclion 1
3.9 L 4 Investment Funclion 1
310 | L 4 | Marginal efficiency of capital and business expeclations 1
3.11 L 4 Theories of Business Cycles 1
Fel-2022 T 5 | Assignment / Test
CO-PO ARTICULATION MATRIX - Course Qutcomes Lesson Distribution
Course | POs Cognitive Level Class Tutorial | Practice | Total | Percent
Out (Remember/Understa | Sessions | Sessions | Sessions age
come nd Apply /Analyze (L) (T) r)
/Evaluate/ Create)
COl POI, R 1 | 0 2 4.44%
PSO |
CcO2 POI U I | 0 12 26.7%
PSO1
co3 PO3, U I | 0 12 26.7%
PSO2
CO4 PO4 Ap 10 | 4 15 33.3%
PSO3 -




e —— N
| Cr 3 3 6.66%
T 1 I
Total Hours of _‘_ e 36 5 45 100% °
Histrnetion L
Anganenon - == ¥ VR ———

Course — PO matrix

8+9 of45 rm,l sessions are devoted to POS Course Level 3

Strength of mapping is defined at three levels: Slight or Low (level 1), Moderate or
Medium(level 2) and Substantial or high (level 3)

A simple method -number of hours devoted to the COs which
PO.1t> 40% then PO is Level 3

[f25 to 40% then PO is

Level 21 & i
is Level L

It not-addressed< 5% then PO is considered

address the given

Course | Course LIT:P | Credit C | __P&and PSOs —
HE B r
Code | Name “U o | ror | po2 PO3T PO4 | PSO2
103- | B co
EABD _EABD 2:1:1 3 |
col 11 1 1T —
2
S W—— S Y -
CO T
| co | i
. e 4
i = | __]
0 l____ _ o IS [ L 4_‘
-anFrcthsive Concurrent E_valmon_l’lnn (CCE Plan)
S |CCEI- [ CCha- CCE3- Tolal [ Conversion
Assignment Presentation | [nternal o 50 Marks
- | ) — Exam
Marks 25 25 25 |75 | s000
o 'G_rmu?/ T Ay T from | Any T fom Any 1 from
co’s At F AtF AtoF
excluding excluding
CCEl CCEl &
— 4 | |ccm -
Remembering 0103 15 05 20 26,7 |
L GC.. e S| NN

“Understanding

“Analysing

1in co103 | ' 09.3
Tyalualing 0103 05 2 07

Creating

“Applying

Targets for Course Outcomes: .
Targets are set for each CO of a course individually ( set the targets on the basis ‘

predicting present student performance or previous experience by teacher/ committee or
any method ifpossible).

CO Target (Class Average)
Col1 - 95%
co2 9%
CcO3 85%
CO4 75%
COs5s 75%

rested Text Books: o '
?u;\g/lgnnagerial Economics, Peterson, Lewis, Sudhir Jain, Pearson, }Prentlce Hall
2' Managerial Economics, D. Salvatore, McGraw 1-11.11, New Delhi. .
3: Managerial Economics, Pearson and Lewis, Prentice Hz'|11, New Delhi
4, Managerial Economics, G.S. Gupta, T M H, New Delhi. ‘
5. Managerial Economics, Mote, Paul and Gupta, T M H, New Delhi.
Suggested Reference Books: . .

i i i Tata McGraw Hill

1. Managerial Economics, Homas and Maurice,
2. Managerial Economics - Analysis, Problems and Cases, P.L. Mehta, Sultan Chand Sons,
NewDelhi. . '
3 Ir/lvanagerial Economics, Varshney and Maheshwari, Sultan Chand and Sons, New Delhi.
4, Managerial Economics, D.M.Mithani _
5. Managerial Economics, Joel Dean, l"renhce Hall, USA. ‘
6, Managerial Economics by H L Ahuja, S Chand & Co. New Delhi.




TR Anekant Educntioﬁoc_ietv‘s -
LKANT INSTITUTE OF MANAGEMNE D e ———— — -
i NET STUDILES (AIMS) - Critical Thinking - Ability to conduct investigation of multidimensional business problemy using
— aramati, Pune PO3 | research based knowledge and research methods to arrive at data driven decisions
i A Sem. I (Batch 0f 2022-24) ~——| Effective Communication - Ability to effectively communicate in gross-cultinal setings, in
g MY g ] Lesson Plan (A. Y. 2022-23) PO4 technology mediated environments, cspecinlly in the business context and with :junlclgil_ln_rg_t: |
M Corre T o - == Leadership and Team Work - Ability to collaborate in an organizational context and across
N urse Title Business Research Methods Course Code TOFBRM pO5 | organizational boundaries and lead themselves and others in the achievement of organizational
ame of Faculty | Dr. D, P, More T Tope of Conree| Ebiost Eodti wals and optimize outeomes for all stalkehalders
Credits 04 aubjeet = eclive - Global Orientation and Cross-Cultural Appreciation: Ability toa roach any relevant business
; LTP 211 : iy X PP Y L
Teaching Lectures, 1 H = L 6 | issues from a global perspective and exhibit an appreciation of Cross Cultural aspects of business
g ectures, Tutorials , Flipped Scssion . PO P
Pedagogy | Classroom, T-P-S Allotment 45 _____in_d;__.._ i i identi i iti i
i Entrepreneurship - Ability to ilentify entrepreneurial opportunities and leverage managerial &
Evaluation Method: CCE 1 PO7 leade:_rshit;;l Sl-(;“i fohr founding, leading & managing start-ups as well as professionalizing and
Lemer Level Assessment and oo T | mrowing mily businesses
implomented like Remedicl l(‘l« Activities tor '20"/? Slow and 20% Advanced Learner shall be o Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable
i o] e al © asses, cqunsellmg for Slow Learner and Case study, Literature pO$ | development and assess the impact of managerial decisions and business priorities on the societal,
@ carners Shall be implemented. economic and environmental aspects
Sr. No Parti = - - [— Social Responsivencss and Ethics - Ability to exhibit a broad appreciation of the ethical and
. No. articulars N Weightage Purpose 09 value underpinnings of managerial choices in a political, cross-cultural, globalized, digitized,
CCE 01 | Online Quiz 2 To revi h - P socio-economic environment and distinguish between ethical and unethical behaviors& act with
. S l'o review understanding level integrity
CCE 02 Rescarch 25 To eval o R = —— | Lifec Long Learning — Ability to operate independently in new environment, acquire new
CET I[’)roposnl valuate the application ot theoretical concepts PO10 knowledue and skills and assimilate them into the internalized knowledge and skills
S resentati - T .
ation 25 To check overall practical knowledge ol subject. Programme Specialization Outcomes (PSOs): At the end of the MBA programme

] the Jearner of specific specialisation will possess the
Comprehensive Concurrent Evaluation Plan (CCE Plan)

CCEO01 CCE N2 Cen0a T Course Outcomes: On successful completion of the course the learner will be able to:
Online Quiz : —— | Tota
cos 2;0 Roseipe troposy Presentation Marks CO# [ Cognitive Abilities Course Outcomes
Mn;‘ks M25[ 25 7: | DEFINE various concepts & terms associated with scientific
1. Remembering T i Marks 3 €O 01 | REMEMBERING | business
2. Understanding 10 — |5 ! research.
‘3. Analysing . 10 €002 |UNDERSTANDING EXPLAIN the terms and concepts used in all aspects of scientific
4. Evaluating 5 05 10 o | business research. o -
5. Applying - =3 10 15 CO 03 APPLYING MAKE USE OF scientific principles of research to SOLVE
6. Creating = —_— 05 05 10 ) contemporary business research problems
10 05 135 0 T EXAMINE the variois facels of a rcsearch problem and
(Note: CCE tools, weightage & L: T: P " . CO 04 ANALYSING ILLUSTRATE (he relevant aspects of the research process from a
onneed of students im(lgco(n%t)p g configuration shall be designed by course teacher based | |datadriven decision perspective
‘ petency ol teacher) JUDGE the suitability of alternative research  designs, sampling
. . ., designs, data collcction instruments and data analysis options in the
i Program Outcomes CO05 | EVALUATING context of i given real-life business research problem from a data
Generice and Domain Knowled o - driven decision perspective.
LY ge - Ability Lo articulate, i ate. ¢ o T —_— - = -
POl | the knowledge of principles and ﬁ;llncwork); ol‘mrullf;l\lyl“c,‘cl,::l.ISlT,lT]’v',"mly‘%‘ synthesize and appl FORMULATE alternative research designs, sampling designs, data
__l::nl-wm Id complex business issucs B and allicd domains to the silutions ¢ . N collection
= Il rtvl)!cnllls?lvillg & Tnnovation - Ability 1o Identify, formulate and provide innovati ; €006 EREATING instruments, testable hypotheses, data analysis strategies and research
rameworks to real world complex business and social problems by gyslcm.,:)iz;ll;;c ::}:r;!o L reponts to address real-life business research problems. g
S alica A in = e Mkt sl e I

L modern guamtitative and qualitati : : = R
L8 cHY gl uali ¢ ) ;
qualifative problem solving tools and techniques




2019
Munth

Unit

co Per Session Topics to be covered

Dece
mber

Janu
ary

Febr
nary

T A - =~ ] ~ e

Foundations of Rescarch: [Delinition of Research, Neeq
business research, Characteristics of scientific tesearch met
I'vpical Research applications in business and management

Questions in  Resewrch:  Formulation of Research Problen,
Management Question - Research Question — [nvestigg
Question

The process of business research: Literature review - Concepts
theories - Research questions - Sampling - Data collection

Data analysis - Writing up- The iterative nature of business reseq
pracess, Elements of 4 Research P'roposal.

Practical considerations Values — researcher & organization.

Ethical prineiples - Hanm to participants, Lack ol informed cong,
Invasion ot privacy,

Deception, Reciprocity and  trust,

Aftiliation and  conl
interest.

—
licts ¢

—

Lizgal considerations - Data minagement, Copyright.

=1 S AN

Research Design: Coneept, Features of a robust research desigx_f

Exploratory,  Descriptive,  Quasi Experimental,  Experiime
research designs, Concept of Cause and Effect, Difference betwg
Correlation and causation

Types of Variables - Independent, Dependent, conconity
mediating, moderating, extraneous variables

Basic knowledge of Treatment & Control group, Case study desj;
Cross-sectional sl Longitudingl designs,

Qualitative and Quuntitative tesearch approaches, Pros and Cong
various designs, choice of a research design

Hypothesis: Definition, research Hypothesis, Statistical hypothes
Null hypothesis, Altemative Hypothesis,

Directional Hypothesis, Non-divectional hypothesis. Qualities of
good Hypothesis

Framing Null Hypothesis & Alternative Hyputhesis, Concept |
Hypothesis Testing - Logic & Importance.

Online Quize-20 Marks

Data & Measurement: Meaning of data, Need for data,

Secondary Dita: Definition, Sources, Charcleristics,
Advantages and  disadvanlages over primary data, Qualily ¢
secondary data - Sufficiency, adequicy, reliability and consistency

Primary Data: Definition, Advantages and disadvantages over

_ secondary data

Measurement:  Concepl  of measurement,  What s measurec

Problems in mecasurement in management rescarch - Validity an
Reliability

2 Levels of measurement - Nominal, Ordinal, Interval, Ratio,

Attitude Scaling Techniques: Cnnucpl of Senle — Rating Scales viz.
Likert Scales, Semantic Difterential Scales, Constant Sum Scales,
Graphic Ratitg Scales

Ranking Scales — Paired Comparison & Forced Ranking - Concept
and Application.

Questionnaire: Questionnalre Construction - Personal Interviews,
Telephonic survey Interviewing, Online questionnaire tools

Mitrc

Sampling: Basic Concepts: Defining the Universe, Concepts ol
Statistical Population, Sainple, Characteristics of a good sample

Sampling Frame, determining the sample frame, Sampling etrors,
Non Sampling erTors,

Methods to reduce the errors, Sample Size constraints, Non
Response

Probability Sample: Simple Random Sample, Systematic Sample

Stratified Random Sample, Area Sampling & Cluster Sampling,.

Non Probability Sample: Judgment Sampling, Convenience
Sampling,

Purposive Sampling, Quota Sumpling & Snowballing Sampling
methods

Determining size of the sample: Practical considerntions in sampling
and sample size

Data Analysis & Report Writing: Dita Analysis: Cleaning of
Data, Editing, Coding; Tabular representation of data,

Univiiriate  analysis - Interpretation u_[‘ Mean, Median Mode;
Standard deviation, Coefficient of Variation.

Graphical Representation of Data: Appropriate Usage of Bar charts,
Pie charts, Line charts, Histograms.

Bivarinte Analysis: Cross tabulations, Bivariate Correlation

: R .
Analysis - meaning & types of correlation, Karl Person’s coefficient
of correlation and spearman’s rank coirelation

Chi-square  test including testing hypothesis of association,

association of attributes.

Linear Regression Analysis: Meaning of regression, Pumos_e_and
use, Linear regression; Interpretation of regression co-elficient,
Applications in business scenarios.

Test ol Signi licance: Smiall sample tests: t (Mean, pl'upfn‘liun) aqd F
tests, Z test. Non-parametric tests: Binomial test of proportion,
Randomness test

Analysis ol Variance: One way and  two-way ('Iussil.'l(.j:lliuns,
Research Reporls: Structure of Research report, Report writing and
Presentation

P

Research Proposal Presentation

I)

Research Proposal Presentation

Total Sessions: 44

Dr. D. P. More




-
CO-PO ARTICULATION MATRIX p="" i
= Course Outeomes Lesson Distributlon |l,l
Class Tutorial | Practi 3 ;
Course Coeniti i L L
“ognitive Level Sessions | Sessions | Sessi I
Qutcome POs | (Remember/Understand | (1)) (T) ( 1:}5510“3 Ty - I
Apply /Analyze : i
) |___ /Bvaluate / Create) 7
PO1, . X '
~ col PSOI Remembering 7 : B 3 =
C02 PO2 Understanding 2 3 1 2l =
| 2
03 PO3 | Analysing . ! 4 7 2 ] e
PO4, . >
Co4 posy | Evaluating & g g 3 ]
Co5 IFSOOS:; App]ying 0 6 1 7 (Note: The strength of Mapping of CO with multiple PO and PSO shall be decided by course reachcr)_
. ™ Creating 0 n I 5 Targets ate to be set [or each CO of a course individually (set the targets on the basis predicting
esent student perfarmance or previous experience by teacher/ committee or any method if
3 pres p
Total Hours of instruction 7 12 e 9 possible).
Strength of mapping is defined at three levels: Sli
: Slight or Low (level ' i 1
(]evelZ) and Substantial or high (level 3) . L e 2t Target (Class Average %)
A simple method -number of hours devoted to i O e
£ 8i ¢ S the COs which addr e gi
b 4% tl_:a_] SO ich address the given PO. cO?2 60
i . 03 55
__ Co4 55
€05 50

. 1 5| [ Lenrning Resources: As mentioned in SPPU syllabus copy
1 | Text Books 1. Business Research Methods, Donald Cooper & Pamela Schindler,
CO's | CO20801 | €020502 | 020503 | CO2004 | Cozomos | COEIG TMGH.
; 2 ] —‘ 2. Business Research Methods, Alan Bryman & Emma Bell, Oxtord
; 2 2 ] University Press
'4 2 2 2 2 3. Research Methods for Social Work, Allen, Earl R. Babbie, Cengage
5 4, Research Methods in Business Studies: A Practical Guide, Pervez
LRCR g l Ghauri, Dr Kjell Gronhaug, FT Prentice Hall
7 ! 1
3 2 | Reference Books | 1. Business Research Methods, William G. Zikmund, Barry J. Babin,
9 Jon C. Carr, Mitch Griflin, Cengage Learning
R T TV T S 2. Approaches to social rescarch, Royce Singleton, Bruce C. Straits,
| Margaret Miller Straits, Oxford University Press
3 3. Research Methods: The Basics, Nicholas S. R. Walliman, Nicholas
3 Walliman, Routledge,
4 4, Research Methodology In Management, Dr.V.P.Michael
PSO's 5
g Dr. D. P. More
8
B S E— -
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AT INS;I Anekant Education Society’s T’E): o Program Outcomes
0 TUTE OF MANAGEME 3 - —
NT STUDIES (AIMS) - G_ene?c;d Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and apply the knowledge of
=S MBA I (Semester- 1) [Batch of 2021- POl | principles and fenmeworks of management and allied domains to the solutions of real-world complex business
2023]Teaching Plan [A.Y. 2022 2023] }
‘ ‘ 240 o jasues
—F—"""Tprab lem Solving & Tnnovation - Ability to 1dentify, formglate il plpvide innovative solution fmmeworlfs to real
po2 | wanlih complex business and social problems by systematically applying modern quantitative and qualitative
S - T — — walilem-solviig tools and i
Course Ltlo sl ol l\.‘lllrk”hm EOLSIE s 105 ="\ Critical Thinking - Ability to conduct investigation of multidimensional business problems using research-based
Name of Faculty S.S8.Khatri Type of Course Compulsory Generic | PO3 | knowledige nd research methsds to arrive ot dnty drrven decisions
— - Core Course = Effective Communication - Ability to effectively comm.unicate in cross-cultural settings, in technology mediated
Credits 3 Credits LTP LTP: 2:1:1 PO4 || vl 1 inlly in the business context and with society at larye
Methodology of Case Based, Real Life Examples | Session 45 S | Leadership and Teamwork - Ability to colla?borale in(nn organizational context and across orgéni»zational
Teaching with Power Point Presentations Allotment pO5 | boundaries and lead themselves and others in the achievement of organizational goals and optimize outcomes for
CCE 50 Marks ESE 50 Marks 3 all stakeholders
- — """ Global Osentution and Cross-Cultural Appreciation: Ahility to approach any relevant business issues from a
ROS plobnl perspective and exhibit an npprecintion of Cross-Cultural agpects of business and management,
Teaching Pedagogy """ | Entrepreneurship - Ability to identify entrepreneurial opportunities and leverage managerial & leadership skills
o ep te ul . R . P07 i . . i . ot . " -
Each llll‘llt oflhe. course is visualized as a combination of 3 components viz. Lecture (L) + Tutorials (T) + Pragy| _5)__ for founding lumh‘n mw well as pr ofessionnlizing and growing 13"11'1:-"
(Practical / Project Work) i.e. LTP Pattern. I Epvironment and Sustainability - Ability to demonstrate knowledye of and need for sustainable development and
PO8 | assess the impact of managerial decisions and business priorities on the societal, economic and environmental
. || RprEOL: - — — — o —
Evaluation Method: CCE Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the ethical and value underpinnings
To assess the learner level, a test shall be PO9 | of managerial choices in a political, cross-cultural, globalized, digitized, socio-economic environment and
conducted.Individual and group assessment is - L distinguish bet\rveen eth!c'nl and unethical behaviors & act with Illllegnty, . ;
i I Lifelong Learning — Ability to operate independently in new environment, acquire new knowledge and skills and
planned. POIO | csimilate them into theinternalized knowledye and skills.

Class Presentations as a part of experiential learning is

planned.Student Evaluation shall be done as per SPPU.

o ' ' Specializations PSO No. PSO's
[nternal Examinations shall be evaluated as per the evaluation guidelines of University Tinance 1 Giaduates of the MBA program with Finance specialization will successfully
. integrate financial aspects of management theories, models and frameworks
Sr. No. Particulars | Weightage Purpose with the real world practices, business and its policies.
= > = ~ 2 Graduates of the MBA program with Finance specialization will lead to resolve
CCLE 01 | Assignments 25 To review understanding level after each course unit, issues in management decisions in a dynamic and complex world.
R Class T — 3 Graduates of the MBA program with Finance specialization will be able to do
CCE 02 | presentations 25 To improve the ability of communication, i securily-mualysis and, portfolio manggement
Online S Iluman Resource 4 Domain Knowledge: Analyze the role of human resources in supporting
o) ” . . . NManngement organizational stiategy
CCE 03 MCQs Exam | j T'o know overall knowledge of subject. : 5 Problem Solving & Innovation: Evaluate human resource programs in key
T —3 functional areas.
. 6 Leadership and Team Work: Create systems for talent management in
Comprehensive Concurrent Evaluation Plan (CCE Plan] pnrlnershilp with organizational Iendelz ¢
CCE1- CCE2- CCE3-Online Total Conversion Marketing 7 Understand the role of research in making markeling decisions
Assignments | Presentations| MCQs Exam ota to 50 Marks 8 Design marketing mix 1o achieve organizational marketing goals
Marks 25 25 25 75 s 9 Analyze and strategize markeling activitics in the context of rural markets in
CO's | India
Remembering [C0105.01 5 3 15 75 T Operations and Supply 10 Peiform various munagerial aspects (1FQ|)ura|(iol|1‘s and Supply Chain
- Cham Management Management and enhance the skill sets in acquiring operation and supply
Understanding | C0105.02 5 5 10 20 13 chain processes
Analysing C0105.03 5 5 10 7 1" Apply the effective operation formulation of best services in business supply
Evaluating C0105.04 5 5 10 E chain manapement
Creating €0105.05 3 12 Identily thc‘vanmls arexs of scope l'gr improvement to effective and quality
- 5 3 = manufacturing process implementation
Applying C0105.06 g 5 3 Interational Business 13 Ability to analyze existing theories, methods and interpretations within the
Management Lnternational Business and work independently on practical and professionnl
= problem solving




F—
_—
—— =
|
r 14 Ability to identify international business apportuiities and conduct procedurey
—pimyolved w intemational busiess insactions. —T Demand, Customer Value, Exchange,
15 Ability to critically analyze the risk and opportunities presented for 3 Customer Satisfaction, Customer Delight,
international and develop financial models and strategic proposals to Customer loynlly
LT ; commuiticate this information for decision- ' — A
Pharma & Healthcare 16 Perform rosearch on ::"_M ton for ecfs;o" making == L Concepts of Markets, Marketing V/S Market 1
Management (PHM) . arious managerial aspects oflj’lmlma & Hea![hcale Competition, Key  custometr markets,
ustry and implement the knowledge in formulating the best suitable arketpl ket M
strategies o provide high quality hoalihcate sérvices (o the sociely nDlldrlte:pMaceks, tmeg .eksgaéel's.k ]\Zm&n:arkets,
. . - —— r J
17 Fom_ml«'wte patient centric effective healtheare services to curb the service- gl Ceaxes : mf = e
quality issues by mtegrating existing phuormaceutical knowledge and innovatjy, L Impact of GlOb’flll.Z.athn, Technqlogy and 1
healthcare services for improving their health and waoll-bein ! Social Responsibility on Marketing. New
18 Identify emeiging avenues for IPRs, Entrepreneurship and Job opportunities Consumer Capabilities, New Company
TNV — PMhagma & Healtheare Indusity n - Capabilities.
Domain Knowledpe: Ability to the explain the ley terms of Agriculture L Functions of Marketing Manager. 1
20 Problem Solving & Innovation: Ability to examme (he inter-relationships Linkage of Marketing functions with all
; between various facets of Auricultive functions in the organization.
I Critical Thinking: Ability to develop critical hinkii hanging E
— Agrieulre ] gon changing trends of L Company orientation towards marketplace: 1
ourism & Hospitali = jon - - ing —
pitality i | Student shall able to do Sciatch to Finish planning and monitoring Proqlwt Pmdu.cnon Sal'es. Markeh.ng
3 Sllldelm = — - ] Societal — Relational, Holistic Marketing
l\ —= ents shall Effectively attain jotted plan on time Orientation, Selling versus marketing.
| Student shall Learn-it-on-prior-day exercise, : Concept of Marketing Myopia.
= L Marketing Process, Understanding Marketing |
y as Creating, Communicating, and Delivering
C D D q
CO]OC;”] COGNITIVE ABILITIES COURSE OUTCOMLES T Value
REMEMBERING RECALL and REPRODUCE the various concepts, prineiples, frameworks I T Test for Learner Level Assessment L
and terms related to the function and role uf marketin ' ~ovember | it M Envi 1
CO1052 - s November L Concept of Environment, Macro Environment
UNDERSTANDING fDEMONSTRATE the relevance of marketing management concepts and | & Microenvironment
ramewotks to a new or existing bu§|ne55 across wide variety of sectors and L Components and characteristics, Needs & 2
! ILLUISTI_(ATE the role that marketing plays in the ‘tool kit’ of every Trends
| 01053 organivational leador and manager
: APPLYING APPLY markeling principles and theories to the demands of marketing i i 7
function and practice in conte . . & L Major forces impacting the Macro 1
c clion und praciice i contemporary real world sgenarios. X . .
01054 ANALYSING EXAMINE and ketinm i = - Environment & Microenvironment,
XAM an LflST marketing 1ssues pertaining to segmentation, ; f
lurgghng and positiomng, marketing environmental forces, consumer L Neefj for analyzing the Marketing !
| buying behavior, marketing mix and Product Life Cycle in the context Environment.
| of real world L Analyzing the Political, Economic, Socio- 1
CO105 5 | EVALUAT | tmarketing offering (commudities, goads, services, e-produety/ e-services) cultural, Technical and Legal Environment.
ING EX!’FAIN the interrelationships between segmentation, targeting and Demographics.
positioninig, markcllmg epvironment, consumer buying behavior, marketing 4 CASE STUDY DISCUSSION 1
| CO105.6 | mix and Product Life Cycle with real world examples, :
| CREATING DISl(;USS alternative approaches (o segmentation, targeling and = T MEGS Online Teat .
positioning, the marketing environment, consumer buying behavior, L Segnientotion - Concept, Need & Benefis. l
‘ mmkel!ng mix and Product Life Cycle in the context of real world i December Geographic, Demographic, Psychographic,
' marketing offering Behavioural bases of segmentation for
—h— _(commodities, goods, keryices, e-products/ e-services ). consumer goods andl services.
' ! L Bascs for segmentation for business markets & 1
Teaching Plan Levels of segmentation
I —_—— - L Crileria for effective sepmentalion I
) Months | Course L: CO Topic Ti > i :
in Unit N T Topic Title No. of L Market Potential & Market Share. 1
0. o == : R -~ - ——— M — —
Semester | (As Per B | Sessions L Target Market - Concepl of Targel Markets 1
S il' bus Allotted and criteria for selection. Segment Marketing,
‘ November 2y Cabus) Hp——— e Niche & Local Markeling, Mass markeling,
er [ | Detingtion & Funetions .-|l'hﬁIurke-nu!:-Smpc of | 1 1 Long Tail Marketing
‘ | Marketing, Evolution of Marketing ‘ L Positioning - Concepl of differentiation & |
‘ S ; LT | Core concepns of smurketing-Need, Want, I I positioniny :
S : —— * — L Value Proposition & Unigue Selling |
P
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== - —~
= Proposition. __|
December L 2 Meaning & importance of consumer behavior, 2§ = " .
4 Comparison between Organizational Buying | co's co10101 cotnn coLn CO10104 CO10105 t.t)ul[nﬁ__]
behavior and consumer buying behavior = 2
L 2 | Buying roles, Five steps consumer buyer 2 3 [ 2 vl |
decision process — Problem Recognition, 3 Ik \
Information Search, Evaluation of R V] 1
Alternatives, Purchase Decision, Post = 5 < mm—
Purchase behavior. = PO's hT TR
L 3 Moment of Truth, Zero Moment of Truth, 2 3 A=y - = i
ZMOT & Moderating effects on consumer ! 2 .
behavior d 4 i
P 2 | Different Product Examples- To Study 2 il - i
Process Of CB ] ] I = [ S5 |
L 2 | Origin & Concept of Marketing Mix 1 R 2
January 5 L 2 | 7P’s - Product, Price, Place, Promotion, 5 2 i ! |
People, Process. Physical evidence. 3 | i i
L 2 Product Life Cycle: Concept & characteristics 1 4 \_‘_ 5 |
of Product Life Cycle (PLC) r
L 2 Relevance of PLC, Types of PLC & 1 5 ] .
Strategies across stages of the PLC. T T 3
1 | Written Assignments 2 2 S e T 2
P 6 | Presentations 4 ﬁ| 9 =
Total Number of Sessions 45 | :? i _
. 2 i 2 |
CO-PO ARTICULATION MATRIX SO T
Course OQutcomes Lesson Distribution ' LA 1____ = sl =
B
"ﬁ' 12 Pl . - — - 4!2:;; ____ S _.I——~— =
Cognitlve Level 17 = = —— —
Course POS/PSOS {Remember/Understand s Class | Tutorlal | Practice 18 = = -
Outcome . Apply /Analyze esslons | Sesslons | Sesslons Total | Percentage |o. e L
/Evaluate / Create) w M ) A0 || ST | ST T |
1 b
co1 PO1 R 6 4 0 10 21 o T [T A s e [ I
PO4, POS, n :
e Vi i [ T R
coz | powo | U 22 0 2 24 53 : — -
PO2, PO7, T 1 _
PO9 & ]
PO10; j
C03 PSO8 Ap 4 [} ! 5 11 ’
I PO3 POS8; :
co4 PSO9 An 1 0 0 1 2
PO3, PO4 o
| cos & PO6 Ev 1 0 0 i 2
PO2 & -
CO6 PO7 cr 0 0 4 4 9
Total Hours 34 4 7 45 100 '
|




a) Anckant Education Society’s
ANEKANT INSTITUTE OF MANAGEMENT STUDIES (AIMS)

Targets for Course Outcomes: .
Targets are set for each CO of a course individually (set the targets on the basis predicting Lesson Plan OBE Academic Year 2022-23

presentstudent performance or previous experience by teacher/ committee or any method if
possible}.

MBA (Semester- 1)

Subject Title: Digital Business
Name of Course Teacher: Dr. P.V. Yadav

CO Target (Class Average)
CO1 70% 3. Course Code: 106 GC - 06
co2 80% m Internal Theory Exam: 50 Marks
CO3 65% Teaching Pedagogy
28: 28://: . The teaching emphnsis will IJc on the hol‘u's |)1:11 in by the lenmer and not the workload of teacher.
. el unit of the course/ subject can be visunlized as a combination of 3 components viz, Lecture
CO6 60% (L) Tutorinls (T) - Practice (Practical / project Work) i.e. LTP Pattern.
Learning Resources: + Theetiort of leamer may be considerad 1o in two ways as ho.urs nntu.nlly spend [_I n cluss-:
Suggested Text Books: room, practical, field work, utg.] anel nnlinnvnl honrs ( In sell study, lbrary, peer interaction,
i ) i . case study,writing journal, assignments, projects, ete.)
1. Marketing Management, Philip Kotler, Kevin Lane Keller, Abraham Koshy, Mithileshwar weekly LTP will be 2:1:1 for half credit subject.
Jha,Pearson ' = e s '
2. Marketing Management, Rajan Saxena, TMGH 0 )
3. Marketing, Lamb Hair Sharma, Mc Daniel, Cengage Learning . Lemer Level Assessment and Activities for 20% Slow and 20% Advanced Learer shall
be jmplemented like Remedial Classes, Counselling for Slow Leamer and Case study,
Suggested Reference Books: Literaturelteview for Advance Learners Shall be implemented.
I. Principles of Marketing, Philip Kotler, Gary Armstrong, Pratulla Agnihotri, Ehasan Haque, Pearsg + Individual as well as group assessment is planned.
2. Marketing Management- Text and Cases, Tapan K Panda, Excel Books + For Experiential Learning method website visit and Field visit is planned.
3. Market?ng Management, Ramaswamy & Namakumari, Macmillan. . Student Lvaluation shall be done as per University of Pune Rules.
4. Marketing Whitebook . Assignments, Presentations & Case studies shall be evaluated by peer teacher and Alumni as
perthe CCE Formats.
Intermal Examinations shall be evaluated as per the evaluation guidelines of University
Contact Details: andmoderations shall be done from peer teachers.
Name: S.S.Khatri
Email Address:  smita.khatri@aimsbaramati.org [ POs T Program Outcomes

Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and
POl apply the knowledge of principles and frameworks of management and allied domains to the
| solutions of real-world complex business issues

Problem Solving & Innovation - Ability to Identify, formulate and provide innovative

P02 | solution frameworks to real world complex business and social problems by systematically
applying modern quantitative and qualitative problem solving tools and technicues.

Critical Thinking - Ability to conduct investigation of multidimensional business problems

PO3 _ . . L
i using rescarch based knowledge and research methuds to arrive at data driven decisions
PO4 Effective Communication - Abilily to effectively communicate in cross-cultural settings, in

technology mediated envitonments, especially in the business context and with socicty ot large

POS | Leadership and Team Work - Ability to collaborate in an organizational context and across




arghaniziational boundaries and lead themselves and others in the achicvement of orgumizatiop
onls and optimize outcomes for all stakeholders.

PO6

PO7

TR
Global Oricntation and Cross-Cultural Appreciation: Ability to approach any relevant
business issues from a global perspective and exhibit an appreciation of Cross Cultws al aspey
of business and managment.

Entrepreneurship - Ability to identify entreprencurial opportunities and leverage manager,
& leadership skills for founding, leading & managing startups as well as professionalizing g
prowing family businesses.

PO8

Environment and Sustainability - Ability to demonstrate knowledge of and need for
sustainable development and assess the impact of managerial decisions and business priority
on the sacietal, ceonomic and environmental aspeets:

PO9

Social Responsiveness and Ethics - Ability (o exhibit a broad appreciation of the ethical ay
value underpinnings of managerial choices in a political, cross-cultural, globalized, digitized,
socio-economic environment and distinguish between ethical and unethical behaviors & act
with inteprity. D

PO10

Life Long Learning — Ability to operate independently in new environment, acquire new
knowledge and skills and assimilate them into the internalized knowledpe and skills.

-

Program Specific Outcomes

PSOI

PSO2

—
Business knowhow: MBA student will be competent (o emerge as entrepreneur
through industry exposure with business knowhow.

Situational Analysis: MBA Student will be seasoned inlrapreneut to;mlgze and
handle volatile situations.

PSO3

Management Insights: MBA Student will be able to face real world challenges 1

through managerial skills and analytical tools.

co#

Course Outcomes

Cognitive Abilitics Course Qutcomes

DESCRIBE the conceptual framework of ¢ cominerc
mobile commerce ind social commerce.

CO106.1 l REMEMBERING
CO106.2 ‘
i

SUMMARIZE the impact of information, mobile, soc
digital, TOT and retated technologies on society, marke
& commerce. 3
JLLUSTRATE value creation & competitive advantay |
a digital Business envitonment.

UNDERSTANDING

C0106.3 } APPLYING

C0106.4 ‘ ANALYSING

EXAMINE the changing role of intermediaries, chang |
nature ol supply chain and payment systems in the on
and ol(line world

CO106.5 |

CLASSIFY the prevalent digital business modecls into
various groups and QUTLINE their benefits and
limitations.

ANALYSING

CO106.6

I EXPLAIN the various applications ol Digita) Busines

EVALUATING
the present day world.

Month

Nov,

Dec

_Participants, Disintermediation and Reinter

Lesson Plan
— No. of
Sub Unit | L:T:P | CO Particular sessions
N allotted
== | Introduction, The Digital Revolution and Society,
I L I | The Digital and Social Worlds - The Digital 01
| | Economy
I . ) The_Digiml Enterprise, Virtual Communities,
12 “ | Online Communities, o
_E— T | Defining Electronic Commerce, Emerging E- o1
' L Commeree Platforms.
14 | P | | E-Business, Electronic Markets and Networks 01
T The Content and Framework of E-Commerce,
. L 5 Clﬂssiﬁcatiop of E-Commerce by the Nature of 01
: the Transactions and the Relationships Among
e Participants
6 L 3 E-Commerce Business Models 01
17 T 5 | Integrating the Marketplace with the Marketspace 0l
— Web 2.0. Drivers, Benefits and Limitations of E-
1.8 P 2 Commerce, Impact of E-Cominerce on business, 01
L government, cuslomers, citizens and society
_2 | L 2 Mobil_e Colnmerce, Attributes Applications and ot
: Benefits of MCommerce
22 __L 3 Mobile Marketing - Shopping and Advertising 01
Social Commerce: Social Commerce, Social
2.3 T 1 Business (Enterprise), Social Business Networks 01
_— | and Social Enterprise
Social Media, Platforms for Social Networking;
2.4 P | Social Media Marketing, Enterprise 2.0, lmproved 01
Business Models
Entrepreneur Networks, Enterprise Social
2.5 L 1 Networks, The Benefits and Limilalions of Social 01
Commerce
26 L 2 Bcneﬁts_ to Customers, Retailers, Employees, 0
- players in the ecosystem !
2.7 I 7 Social Collaboration (Collaboration 2.0) -
| E— Essentials of Social Collaboration 0l
28 p 4 Consumer-to-Consumer Electronic Commerce
020, Person-to-Person models al
Internet of Things: Concept of loT, Smart Homes
2.9 l 4 | and Appliances, Smart Citics, Smart Cars, 0l
| Wearable Computing and Smart Gadgets.
14 i 4 Electronic Commerce Mechanisms, Online |
Purchnsing Process ol
390 I 5 E-Marketplaces - Types, Components and 01




mediation

33

Customer Shopping Mechanisms -
Webslores, Malls, and Portals, Webstores,
Electronic Malls , Web (Information) Portals.

34

[ntermediaries: Roles of Intermediaries in E-
Marketplaces

3.5

Merchant Solutions: Electronic Catalogs, Search
Engines, and Shopping Carts

3.6

Electronic Catalogs, E-Commerce Search
Activities, Auctions - Traditional Auctions Versus
E-Auctions, Dynamic Pricing

3.7

Changing Supply Chains: Structure ot the Supply

| Chain

3.8

| EC Order Fulfilment Process, Speeding Up

Deliveries, Partnering Efforts and Outsourcing
Logistics

Order Fulfilment in Make-to- Order (MTO) and
Mass Customization

Digital Payments: Smart Cards, Stored-Value

Cards

C Micropayments, Payment Gateways, Mobile
Payments, Digital and Virtual Currencies

Security, Ethical, Legal, Privacy, and Technology
[ssues

4.1

Electronic Retailing: B2C Electronic Retailing,
Characteristics,

Jan.

42

4.3

Advantages, Limitations, E-Tailing Business
Models

Classification of Models by Distribution Channel, |

Referring Directories

44

Malls with Shared Services

4.5

4.6

Social Shopping — Concept, Benetits and Drivers,
Social Shopping Aids — Recommendations,
Reviews, Ratings, and Marketplaces, Real-Time
Online Shopping

The Online Versus Otf-Line Competition

4.7

6

Click-and-Brick models, Product and Service
Customization and Personalization.

4.8

6

Fintech: E-Banking, Mobile Banking, Pure Virual
Banks, Insurance, and Stock Trading, Other
Mobile Finance Applications.

e i —— v [ _.J,J_.JﬁJ_J..J_.)_J_Jj_)_j_xJ'J

4.9

| Digital Government: Government-to-Citizens,

Govemment-to-Business, Govemment-to-
Govermment, Government-to-Employces Models,
Internal Efficiency and Gffectiveness, E-
Govermment and Social Networking, M-
Govemment.

E-Leaming, E-Training, and E-Books: Basics of

5.6

ELearning, Characteristics, Advantages,

Limitations, Distance Learning and Online
Universities, Online Corporate Training,
Social Networks and E-Leaming, E-Learning
Management Systems, Electronic Books.

Online Travel and Tourism Services:
Characteristics of Online Travel, Benefits,
Limitations, and Competition in Online Travel
Services

01

E-Employment: Online Job Market, Social
Networks Based Job Markets

01

Social Recruiting, Virtual Job Fairs and Recruiting
Events

01

Benetits and Limitations of the Electronic Job

| Market.

01

E-Health: Definition, Electronic Medical Record
Systems (EMR), Doctors’ System, Patients
Services, Medical Devices and Patients
Surveillance.

01

Entertainment, Media & Gaming: Service Industry
Consumer Applications. Digital Products, Internet
TV and Internet Radio, Social Television (TV)
Mobile Entertainment, Mobile Marketing, Mobile
Streaming Music and Video Providers,
Entertainment in Cars

01

5.7

Gaming - Mobile Games, Social Games and
Gamitication, Business of Social Games,
Educational Social Games; Mobile Gambling,
Mobility and Sports; Social Entertainment

01




Course Outcomes Lesson Distribution

Cognitive Lovel ~

(Rementbering/Und Class | Tutorial | Practi 1,

c s " . i 1 ractice h
Ou‘;:mfe POs & PSOs | |1|):;:1t:::::::‘:;yzllm Sessions | Sesstons | Sessions | Total | T8
TEyalunting / ® M ® ]

Creating)

Cco1 PO1 Remembering 3 4 4 i | xn
. co2 | PO2,PSO3 Understanding 7 3 2 12 ?}
€03 P03 | Anplying 3 0 0 3 8
Co04 P09, PSO1 Analyzing 3 1 3 7 TE
€05 FOI10 Analyzing 2 3 0 5 i
CO6 PO6, PSO2 Creating 6 0 2 8 Ti
Total Hours of 3
instruction 24 bt Bt 20 log

Course — PO and PSO matrix
Strength of mapping is defined at three levels: Slight or Low (level 1), Moderate or Medium (level
2)and Substantial or lugh ( level 3)
A simple method _nitmber of honfs devoted to the COs which address the given
PO.If> 40% then PO is Level 3
If 25 to 40% then PO is

Level 21f m then PO

is Level'l

If not-acldressed< 5% then PO is considered

; P PS
Cour| Cour| .| cred| C o 108
se se |.p | Its L o 5
Cod| Na st T273(4]5(617 8|9
e me e
g 230
106 | Digit| 5.4 3 |COL |1
Gc- o |5
06) Busin
L e ——coz | |2]
l___—l'_—d_ - o3 1 W
——1| |co4 |
"] cos
co6 1
T -
= e "‘
P Ik n

CCE3-

Conversl

CCEl- CCE2- Situati
Home Case Study on onto 50
Asslgnme Analy Marks
nt i
P I e
N ) from Group | from Group A | from Group
Groups A to A

_loF

-

15

CO's
Remembering | CO01
lmd_l‘nl:;uhn;; C002

.f\pﬁl\_mg_ C003 B
Arinly .mlg_ 6064 i
' f\nﬁ .ring_ TO0s

Evalunting

COu6




Targets for Course Outcomes: \!

Targets are set for each CO of a course individually (set the targets on the basis predicting present
student performance or previous experience by teacher/ committee or any method if possible).

CO Target (Class Average)—|
CO1 65%
CO2 60%
CO3 75%
CO4 60%
CO5 55% o
COS 60%

Books Recommended:

1) Introduction to E Commerce & Social Commerce, Turban E , Whiteside J , King D,
Outland [Springer

2) Li-Business and E-Commerce Management- Strategy, Implementation and Practice, Dave
Chuffey, Pearson Education. :

3) Electronic Commerce — A Managerial Perspective, Efraim Turban, David King, Dennis
Viehland,Jae Lee, Pearson Education,

Contact Details:

Name F Prof. P.V.Yadav

Email Address ! pravin,yadav@aimsbaramati.org
Mobile No ! +91 8888340340




